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October new car market fuelled by diesel registrations
▲ Diesel takes record market share in October, at 26.8 per cent
▲ Diesel registrations are up 40.5 per cent to 520,093 units, so far this year
▲ From January to October the new car market rose 4.6 per cent to 2,247,381 cars
▼ Total new car registrations in October dipped 1,180 cars to 184,145 units 
Commenting on the October figures, SMMT chief executive Christopher Macgowan said, 'After a dip in September registrations it is encouraging to see the market stabilise in October. Overall, this year has been a story of growth driven by two key segments, sales of small cars and demand for diesel models. The industry had expected the new car market to cool in the latter half of the year but demand remains strong and so SMMT has raised its year end forecast to a record 2.54 million units.'
Notes to editors:
1. Total new car registrations hit 2.46 million units in 2001, the highest on record. The year end total for 2002 is forecast to reach 2.54 million units. It has already reached 2,247,381 units, beating the year end total for 2000 by 25,734 cars.
2. Demand for superminis has grown by nearly 50,000 cars this year. From January to October 727,674 superminis had been registered compared to 677,704 for the same period last year. More than one third of all registrations in October were supermini models.
3. Previously, the highest market share for new diesel car registrations was 25.7 per cent, set in November 1993, followed by 24.6 per cent in January 1994.
4. New cars registered by the fleet and business sectors in October rose 5.3 per cent and 1.4 per cent respectively.
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The attached tables show the registration figures for Great Britain, Northern Ireland, The Isle of Man and the Channel Islands in detail.   Top performers by range and UK penetration figures are also listed.   Providing the SMMT is acknowledged as the source of this information, the figures may be quoted.   Substantial reproduction needs specific approval by the SMMT.
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